
2016 Creative Products Size of the 
Industry Study

20% OF CRAFTERS ARE 
HISPANIC

MALE PARTICIPATION IS 
GROWING, REPRESENTING 40% 

OF CRAFTERS

THE COMPLETE DETAILED 
REPORT WILL BE AVAILABLE ON 
WWW.AFCI.GLOBAL ON FEBRUARY 1.

COMPARED TO THE U.S. POPULATION, 
CRAFTERS TEND TO BE YOUNGER 

ACROSS ALL ACTIVITIES

63% OF U.S. HOUSEHOLDS 
PARTICIPATED IN AT LEAST 1 ACTIVITY 

OVER THE PAST 12 MONTHS

TOP 5 CRAFTS (% SPENT)

U.S. CRAFT INDUSTRY IS 
ESTIMATED AT 

63%
PA

PE
R 

C
RA

FT
S

PA
IN

TI
N

G
 &

 
D

RA
W

IN
G

 

K
ID

S 
C

RA
FT

S 

ED
IB

LE
 A

RT
S

SE
W

IN
G

 &
 

FA
BR

IC
 

10.4% 10.9% 15.9% 16.7% 16.9% 

40%

35%

18-24
 yrs. old

37%

35-54
 yrs. old

28%

55+
 yrs. old

$43 billion

$43 billion

60% 20% 16%

HISPANIC U.S. 
POPULATION


